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 (
What drives change in Product Design?
Human Factors
 – 
consumers are different from each other and have varying needs and values. Designers have to take into account these needs and values when designing appropriate products for their target market.
Accessibilty
:
 
Different groups within society are now given more consideration in the design of new products. People with disabilities such as visual impairment are considered in the addition of Braille onto labelling to give them access to product information.
Age Groups:
 With different age groups come different physical limitations. Small children may have difficulty using fiddly buttons therefore Velcro or poppers might be used on fastenings to make a product easier for them to use. The elderly may have difficulty with their grip so easy-grip handles might be used on products such as household gadgets.
Anthropometrics:
 A product might need to be designed to suit a wide ranging target market. For example an office chair has to function for the broad range of ages of people who would work in an 
office. The office chair would have to be designed as a ‘one size fits all’ so anthropometric data would be collected for the range of heights of a sample of people and the chair would be designed to suit the majority of these people.
Ergonomics:
 This is considered to make a product easy and more comfortable to use. An example would be to make the handle of a tin opener the correct size and of a suitable material so that the majority of people could hold and use this product comfortably and with ease.
Cultural 
and Religious 
Values:
 Different cultural and religious groups have different beliefs and values associated with them. The option of Halal foods might be considered to broaden the consumer range in a chain of supermarkets. 
Environmental Values:
 
As people become more aware of environmental issues, a change in attitude to the products we buy everyday has changed. An example is reusable bags instead of plastic carrier bags.
Market Pull:
 This is about what consumers 
want
. 
It is the response by designers to design products that fulfil a need or demand by the consumer in response to change. An example of this would be the design of a car and changing attitudes to what consumers want from a car. In times of economic growth, consumers might choose a car as a status symbol and expect luxury extras. In times of economic difficulty, consumers might value a car with less emphasis on luxury and more on ‘cheap to run’ qualities. Changes in environmental awareness have driven the change towards hybrid cars which are kinder to the environment.
Technology Push:
 This is linked to 
developments
 and 
advances
 in 
materials
, new 
technology
 and 
manufacturing
 methods. All of these can make a product more desirable. An example of this would be the computer which has changed from a bulky oversized design to a more sleek, efficient and 
functional product such as a laptop or 
i
-
pad.
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